
When LSA ALumni ShAre with me 
their stories from campus, I’m struck 
by the similar threads running through 
them. The details vary — a lecture in 
Angell Hall or a lab in the chem build-
ing, getting lost in the stacks of the grad 
library or traveling to Spain, cheering 
in the Big House or playing Frisbee in 
the Arb — but the essence is consistent 
across generations, across geography, 
across gender: This is a place that fosters 
creativity, diversity, and connections.

It’s that unique, ongoing heritage that’s 
at the heart of Victors for Michigan, a multi-
year fundraising effort that launches this 
November, with the goal of raising more 
than $4 billion for the University. The 
College of LSA has committed to provide 
more than $400 million of that $4 billion 
total. This, our largest-ever fundraising 
campaign, is ambitious, visionary, pur-
poseful — worthy of the name “Victors.” 
The $400 million goal is built upon the 
cornerstone of the liberal arts: The idea 
that a powerful, pragmatic, broad educa-
tion can transform hearts and minds, 
can solve problems in an ever-changing 

world, and can yield ideas and innovation 
across every discipline.

Our priorities are clear: We will strive 
to guarantee that powerful, engaged 
learning both inside and outside the 
classroom is accessible to the best and 
brightest minds. We will foster engage-
ment that goes beyond the classroom and 
reaches into Michigan communities with 
a statewide impact. And we will create 
informed global citizens who solve the 
world’s most pressing problems, steward-
ing and growing the planet’s intellectual 
and physical resources.

Student support is the critical thread 
that we’ve woven through each of these 
priorities. As the vital undergraduate 
institution at U-M, the College of LSA has 
both the position and responsibility to 
improve students’ lives and keep educa-
tion affordable. Between shrinking State 
contributions to education and the rising 
costs of schooling, LSA will work hard to 
keep U-M accessible.

Over the past decade, our institution 
has been responsive to the students’  
burdens: Just this year, U-M kept its tu-
ition increase to 1.1 percent, the lowest 

percentage since 1985, while simultane-
ously expanding financial aid programs.

During the previous Campaign, which 
ended in 2008, LSA alone was able to add 
nearly 20 endowed professorships, create 
eight world-class academic centers and 
institutes, and fund departmental discre-
tionary accounts to support new initia-
tives, bolstering the College despite the 
recession. In addition, we also tripled the 
number of students on scholarships, ret-
rofitted student performance spaces, and 
funded undergraduate research, among 
countless other enterprises.

This new Campaign reaffirms LSA’s 
commitment to strengthening every as-
pect of education—including hands-on 
learning experiences.

Our alumni and donors have all had 
their LSA moments: foundational experi-
ences that foster a lifelong connection. It’s 
our sincere hope to make this transforma-
tive impact available to as many students 
as possible through Victors for Michigan.

We’ll be asking for your help along the 
way. Please consider making the LSA 
experience available to a new generation, 
tomorrow’s leaders and best.  

The World Needs Victors
From Peggy Burns, Assistant Dean for Advancement in the College of LSA


